WCAG 2.1

21412] 0| &l Al




= 1.4.10 Reflow
= 1.4.11 Non-text Contrast



= 1.4.10 Reflow

1. Success Criterion 1.4.10 Reflow
2. 1.4.10 Reflow Intent
3. 1.4.10 Reflow Examples



1.4.10 Reflow

1.4.10 Success Criterion Reflow

Success Criterion 1.4.10 Reflow(AA)

Content can be presented without loss of information or
functionality, and without requiring scrolling in two

dimensions for:
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 Vertical scrolling content at a width equivalent to 320 CSS pixels;
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« Horizontal scrolling content at a height equivalent to 256 CSS pixels.
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Except for parts of the content which require two-dimensional layout for

usage or meaning
28 (usage) £ = 2|0|(meaning)E ?I¢t 2t HiX[7} Eoot Z2H X0 YE = X 2|BHCt,



1.4.10 Reflow
|

1.4.10 Reflow Intent

Intent
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1.4.10 Reflow Examples

Examples
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1.4.10 Reflow Examples

Examples(http://www.bbc.com/earth/world)
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1.4.11 Success Criterion Non-text Contrast

Success Criterion 1.4.11 Non-text Contrast (AA)

The visual presentation of the following have a contrast ratio
of at least 3:1 against adjacent color(s):
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« User Interface Components: Visual information required to identify
user interface components and states, except for inactive
components or where the appearance of the component is

determined by the user agent and not modified by the author;
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« Graphical Objects: Parts of graphics required to understand the
content, except when a particular presentation of graphics is

essential to the information being conveyed.
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1.4.11 Non-text Contrast Intent

Intent
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1.4.11 Non-text Contrast Examples

LA http://www.w3.org/WAI/WCAG21/Understanding/non-
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1.4.11 Non-text Contrast Examples

Example
Market Share

2. 1 EH "1! (:;I _'(_Iﬁ_ ez Opern Other

A‘i —l Most famous social network sites worldwide as of January 2018,
o ranked by number of users (in millions)
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